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Nearly 20 years, the progress of communication technology led to the great 
change of media ecology. With the rapid development of television network, 
telecommunication network and wireless communication network, different physical 
network function gradually converging. Network convergence get further upgrade,  
and people have entered a "digital" and "Internet" Qmnimedia time. In this time, 
traditional media no longer have the advantage, network broadband, digital TV, mobile 
phone TV as the representative of the new media rises abruptly quickly, they are 
strongly splitting the attention market, changing the behavior and habits of media 
consumer. Accompanied by the impact toward the active media market, new media 
also created new opportunities for the media industry development. In this context, 
single marketing strategy of traditional television media has been unable to meet the 
needs of the market. The new marketing strategy must be combined with the new 
media in the resource link, and interact. 
    This paper will be based on the detail analysis of Qmnimedia competition 
environment, and combined with the theories of marketing management and the TV 
news communication, then design a 4R marketing model, specific to "Relationship", 
"Retrenchment"," Relationship" and "Reward". The 4R theory is applied to analysis 
the case of FJTV news channel. Though analyzing the existing marketing means of m 
FJTV news channel ,this paper will present with the various marketing combination  
part corresponding to the specific marketing strategies, including content strategy, 
social media marketing strategy, interactive strategy, and channel integration strategy. 
These strategies will provide FJTV news channel the direction of response to 
Qmnimedia time competition. The research has the significance of timeliness guiding. 
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入的探讨和研究。   
福建新闻频道是中国大陆第一家真正意义上专业电视新闻频道，成立至今
已有 13 年历史，全天的电视节目由新闻、资讯、谈话类节目构成，24 小时滚
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